New media (including online and cellular technologies) are being embraced around the world, and younger people have led the way in their adoption. These technologies have spread particularly quickly in the Middle East as a result of innovations in satellite, cellular, and Internet technology. In addition, the Arab Spring was a major milestone for new media adoption in the Middle East and helped define appropriate uses for these technologies.
Cultural Influences in New Media Use
Although no studies were found that compare new media use between Americans and Arabs, a number of studies examined cultural influences in the ownership and uses of online and cellular technologies. Shuter and Chattopadhyay (2010) found cultural differences in text messaging norms -or what they call "textiquette" -between Americans and Indians. Indian participants preferred to send and read received text messages in private settings and while in the company of significant others (i.e., family members or a romantic partner), while American participants preferred to text in public settings and while in the presence of insignificant others (i.e., strangers/acquaintances or friends) (Shuter & Chattopadhyay, 2010 ). Sreekumar's (2011) study also found that cell phones were mostly used as a means for collective communication among fishers in Kerula, India. Campbell (2007a) found more tolerance of cell phone use in public among American and Swedish participants compared to participants from Japan. In a different study, Campbell (2007b) found that Japanese participants were tolerant of cell phone use in a classroom but not on a sidewalk or bus, while Taiwanese participants were tolerant of cell phone use in a theater, restaurant, and classroom. Leonardi (2003) found that U.S. Latinos drew on cultural values regarding good communication to evaluate the usefulness of cell phones, computers, and the Internet. In general, participants indicated that cell phones can facilitate the kind of contact that is necessary for good social relations, while they found the impersonal nature of computers and the Internet to be damaging to interpersonal communication (Leonardi, 2003) . In his study of cell phone use among young Latinos in Argentina, Chile, Colombia, Mexico, the United States, and Uruguay, Albarran (2009) found that only the U.S. participants preferred using cell phones to share social information with friends, while participants in the other five countries preferred face-to-face communication. Barray and Bouvier (2011) found differences in Welsh and UAE students' use of Facebook, which they attribute to a cultural dissimilarity in communication preferences. The Arab students indicated a preference for using Facebook as a means for collective communication (e.g., they preferred to post messages on "walls," rather than send individual messages) or to reach out to the world, while the Welsh students tended to view Facebook as an extension of their offline social life and used it to maintain personal relationships (Barray & Bouvier, for using Facebook and time spent with the service among participants from the United States, the United Kingdom, Italy, and France. And Barker and Ota (2011) found cultural influences in social networking service use among Japanese and American young women:
The Japanese women were more likely to restrict their communication to a select group of friends and preferred more privacy and closeness in their correspondence compared to the American women.
Several scholars have suggested that new media can lead to cultural and social change. Wasserman (2011) , for example, theorized about the possibilities presented by cellular technologies for encouraging political participation and democratic debate within Africa. Harp, Bachmann, and Guo (2012) explored the ways in which activists in China, Latin America, and the United States use new media for mobilization. Lin and Tong (2007) examined texting among young people in Hong Kong, concluding that the cellular technology is contributing to gradual change in the traditional gendered communication patterns among that group. Specifically, the scholars found that, via text, young men were more willing to express their emotions and inner thoughts with their friends and that young women were more willing to take on active and expressive social roles, especially those involving activities more traditionally associated with men, such as initiating a romantic relationship (Lin & Tong, 2007) .
In sum, a number of scholars have explored the role of culture in uses of and attitudes about online and cellular technologies, as well as the role of these technologies in facilitating cultural and social change. Of particular interest in this study, several scholars have examined the role of these technologies in the Arab world, especially as they helped sustain the Arab Spring revolutions, yet few have examined uses of these technologies in the contemporary Arab world or factors affecting observed patterns of use. This study, guided by the theoretical framework explained next, helps fill that gap.
"Mediatization" of Culture and Society
Although the concept of mediatization has been used in various contexts to characterize media influence (e.g., Schulz, 2004; Thompson, 1995) , Hjarvard (2008) proposed a clearer conceptualization that may be used as a theory of media influence on culture and society. Hjarvard (2008) explained his concept of mediatization as a process of highly modern (Hjarvard, 2008, p. 114) . The process is twofold: Media have both "become integrated into the operations of other social institutions" while also having "acquired the status of social institutions in their own right" (emphasis is original) (Hjarvard, 2008, p. 113) . Hjarvard (2008) suggested that one consequence of mediatization is that social interactions begin to take place via the media.
Because it is linked to modernity, mediatization is primarily a development of highly industrialized -and mostly Western -nations during the latter years of the 20th century (Hjarvard, 2008) . However, mediatization is affecting more and more nations as globalization progresses (Hjarvard, 2008) . Chen (2012) 
Methodology Research Questions
Based on the studies and concepts just reviewed, we seek to explore cultural influences and implications in the adoption of new media by examining similarities and differences between young Arabs and young Americans in their uses of online and cellular technologies.
Therefore, we pose the following research questions:
RQ1: Is there a relationship between online and cellular device ownership and nationality?
RQ2: Is there a relationship between online and cellular activities and nationality?
RQ3: Does the frequency of online and cellular activities vary by nationality?
Data Collection
To compare the uses of online and cellular technologies among young Arabs and young Americans, we compiled a unique dataset using data from two separate surveys asking about We designed the second survey using many of the same questions asked on the Pew survey so that we would be able to easily compare results. Our survey was administered online from (Telhami, 2003) . Although the American sample includes respondents ages 12-17 and the Arab sample includes respondents ages 18-26, the samples are more comparable than it may appear. First, the American sample skews older (i.e., most of the respondents are 15-17 years old), and the Arab sample skews younger (i.e., most of the respondents are 18-22 years old). Further, Lenhart et al. (2010) found that American teens and young adults use online and cellular technologies in extremely similar ways, except when it comes to Twitter, which American young adults are more likely to use than American teens.
Analysis
The final dataset is composed only of variables that were included in both separate surveys, and each variable was tested separately. In total, there was one independent variable (the grouping variable nationality -either Arab or American); 30 dependent variables (five addressing device ownership, 16 addressing online activities, and nine addressing frequency of online activities); and two control variables (gender and age). Therefore, each of the three research questions contained multiple hypotheses for testing (see Table 1 ). We were interested in relationships between the independent and dependent variables, but because the sample sizes are uneven and the Arab sample is not normally distributed, we used reported "every day," compared to 16.6% of the Arab sample); frequency of posting comments to a friend's page or wall (86.6% reported "every day," compared to 24.7% of the Arab sample); frequency of joining groups on a social networking service (42.3% reported "every day," compared to 19.6% of the Arab sample); frequency of sending a bulletin or group message to a group of friends (50% reported "every day," compared to 17.1% of the Arab sample); frequency of sending instant messages or text messages to a friend through social networking services (58.6% reported "every day," compared to 36.1% of the Arab sample); and frequency of sending private messages to a friend within social networking services (70.1% reported "every day," compared to 23.8% of the Arab sample). The only area in which no significant difference was found was in the frequency of cell phone use to browse or update social networking profiles: Most of the Arab respondents and all of the American respondents reported doing this every day or several times per week.
Discussion
These results suggest similarities between young Arabs and young Americans regarding uses of online and cellular technologies, as well as important differences. Caution should be used in evaluating some of these results, however, as some of the significant relationships found may be at least partly attributed to differences between the samples. For example, age differences between the two groups likely explain differences in computer and cell phone ownership. In addition, group differences at least partly explain the enormous difference observed in Twitter use (70.1% of the Arab sample reported using the service, compared to just 8.2% of the American sample). As mentioned previously, Twitter use is one area in which American teens and young adults differ, with American teens less likely than American young adults to use the service (Lenhart et al., 2010) . Lenhart et al. (2010) found that about one-third of American young adults use Twitter, which is perhaps a better comparison for our Arab sample, albeit still representing a large difference in use between the groups. Findings from other studies (e.g., Salem & Mourtada, 2012) suggest that new media adoption during the Arab Spring may have fueled an enormous growth in Twitter use in the region.
Four findings should be emphasized because of their unique contributions to the literature.
First, the study results indicate that young Arabs and Americans are participating in similar online and cellular activities, but Americans' participation is more frequent, especially when it comes to activities that are primarily social in nature. The Arab participants also engage in social activities online (commenting on a friend's blog, photograph, page or wall; joining groups on a social networking service; sending group or personal messages via a social networking service; and using cell phones to browse or update social networking profiles), but not as frequently as the American participants. The Arab participants, however, reported more frequent Internet use overall.
Second, although the Arab participants used online and cellular technologies for social purposes, they appear less likely than the American participants to use them for private or personal connections. This is consistent with findings from previous studies of online and cellular communication patterns of more collectivistic cultures (Albarran, 2009; Barray & Bouvier, 2011; Leonardi, 2003) . In general, the Arab participants preferred to use the Internet and cell phones mostly for information-seeking, which is also consistent with previous studies (Ayyad, 2011; Muhtaseb & Frey, 2008) . This may indicate discomfort with private or personal communication because of cultural taboos or privacy concerns (Sokol & Sisler, 2010) . It also may indicate fear of the consequences of such communication in a region with a long history of government control and censorship of expression. Despite recent changes, the United Arab Emirates has among the lowest levels of Internet freedom in the Middle East (Salem & Mourtada, 2011) .
Third, in addition to using the Internet for information-seeking more than American participants, the Arab participants were searching for particular kinds of information online:
Online Journal of Communication and Media Technologies Volume: 5 -Issue: 2 April -2015 mostly information about current events or politics, as well as health, dieting, and fitness topics. The prevalence of online news-seeking among this group may indicate a continued mistrust of public sources of information and local media in the Arab world. Despite some unlocking of the media environment in the Middle East, the UAE government maintains a high level of control over the local press, and many journalists also practice self-censorship (El-Baltaji, 2009; Human Rights Watch, 2011) . The prevalence of searching for information on health topics likely reflects the female-heavy gender composition of the Arab sample, as well as contemporary social problems in the Gulf region such as increasing rates of obesity and related health problems like cardiovascular diseases, diabetes, and cancer (Moosa, 2002; Ng et al., 2011) .
Fourth, the Arab participants appear to be much more involved in creative activities online, especially creating or working on an online journal or blog, remixing online material into an original work, and sharing an original work online. This finding likely can be explained by a variety of factors in the region, including the growth of Internet access and a general lack of outlets for personal expression offline. In addition, online piracy is common in the region, partly due to a lack of awareness of copyright laws, as well as difficulties in their enforcement (e.g., Al Qasimi, 2011; Al-Rafee & Rouibah, 2010).
Conclusions
There is clear evidence of mediatization in the Arab world. New media have been embraced by large proportions of the population and have become integrated into public and private life. Social interactions regularly take place via these technologies, and the technologies serve as primary agents of socialization and cultural dissemination. There also is strong evidence of cultural influences in the attitudes toward and uses of these technologies. Much of this influence appears to be traditional, in that young Arabs' uses of the technologies still conform in some ways to traditional values and longstanding social constraints. However, there is evidence of change. The media environment is opening up somewhat in the Arab world, with increased opportunities for information sharing, self-expression, and the formation of social relationships, and this is reflected in the Arab participants' uses of and attitudes about these technologies. At the same time, this changing environment also encourages increased exposure to other cultures. Similarities found between the young Arabs and young Americans in this study suggest a growing adoption of a global -and primarily Western -culture.
Limitations and Suggestions for Future Research
There are several important limitations to this study that should be considered in evaluating these findings and embarking on future research in this area. We urge further research to address these limitations and contribute to better understanding of the influence of the cultural, historical, and social contexts in the ways different groups use online and cellular technologies. Expanding knowledge in this area will contribute to understanding the impacts of new media, mass media, and globalized culture. Based on study limitations, we have four specific suggestions for future research.
First, this study should be replicated with data drawn from more recent timeframes. The Pew data is the most recent available that provides a comparable American sample for our Arab
sample, yet those data were collected nearly three years before the Arab data were collected.
More recent U.S. studies indicate that there is likely little difference between American young adults and teens from 2009 to 2012 in their uses of and attitudes about online and cellular technologies (e.g., Lenhart, 2012; Smith, 2011; Smith & Brenner, 2012) , but further research is needed.
Second, it would be useful to conduct a similar study using data drawn from the Egyptian population. Egypt's revolution was part of the Arab Spring, and Egyptians lead the Arab world in use of new media for activism (Ghannam, 2011 Third, future research should incorporate additional variables for analysis. For example, in their study of youth in Brussels, Mertens and d'Haenens (2010) found an important influence of socioeconomic status and ethnicity in participants' access to digital technologies. Our sample (college students in the oil-rich United Arab Emirates) was likely too homogeneous on these variables for these data to be meaningful, but scholars conducting future studies should be mindful of these potential influences.
Finally, the American and Arab samples in this study are uneven. Not only are the sample sizes different, but the American sample was randomly selected and is representative of its population while the Arab sample was not randomly selected and is not representative of the 
